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ABOUT THE BOOK
This edited book collects several deep insights into the trends and transitions 
in work organizations in India. It explores significant themes highlighting areas 
such as globalisation, digitisation, social and managerial transformations. Chief 
among its chapters are a number of collaborative studies on the potential impact 
of societal and technological changes on the design, operation as well as strategic 
platforms, which add richness to the volume. It is a must-read for readers 
interested to learn more about organizational design in an Indian context.
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Academics, students of graduate MBA programmes, professional managers, and readers who are interested in India’s 
organizational design and policies.
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